
Digital Sales (trade, US$ million)

Online  Mobile

Master Ringtone
Ringback Tone

Subscription
Other

4

23

27

2005 2006

Note: Includes subscription revenues

Digital Sales Value by Format (trade %)

7 63 8 22

74.0 589.8 24.5% 121.2 966.2

59.4 473.4 Not comparable 89.1 710.4

91.5 729.1 Not comparable 137.2 1,093.7

152.8 1,218.1 16.2% 206.0 1,642.1

131.5 1,048.2 12.1% 169.4 1,349.8

Notes: Digital sales included in 2006. Figures are estimates. 2004 and 2005 figures not comparable as reported on a
different basis to previous years (drop in the market reflects a re-alignment of the Chinese market statistics)

2006

Trade Revenues

US$ Fixed Local Currency % Change US$ Fixed Local Currency

Retail Revenues

2005

2004

2003

2002

16.6 6.9 2.6 26.1 -34.3%

19.7 10.1 9.9 39.7 -36.4%

33.1 10.3 19.0 62.4 Not comparable

34.3 39.5 41.9 115.7 36.3%

22.7 30.4 31.8 84.9 25.8%

Notes: Other includes LP, Cassette, Minidisc, SACD, DVD-A and VHS. DVD includes VCD. 2004 figures not comparable 
as reported on a different basis to previous years (drop in the market reflects a re-alignment of the Chinese
market statistics) 

2006

CD DVD Other Total % Change

Physical Units (full length formats, millions)

2005

2004

2003

2002

CD 47%

DVD 13%

Digital (online, mobile) 36%

Other (physical singles, LP, MC, VHS) 4%

Value Split (trade)

Repertoire Origin (value %)

Domestic

International/Regional

Classical

78

139

Digital Indicators

Internet users (m) 137.0

Broadband lines (m) 51.9

Mobile subscriptions (m) 452.2

3G subscriptions (m) -
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ASIA
CHINA

China International Corp.

China Record Corp. 

China Record Shanghai Corp. 

Pacific Audio & Video Co.

Shanghai Audio & Video Co.

Top Independent Labels (alphabetical)

Population (m) 1,322.0

Currency Yuan (CNY)

Country Data

Recorded Music Sales (millions)




